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« Geopolitics

* Internet of things & blockchain
International finance
Marketing management
Multicultural management
English, French

Marketing servicesE
Tourism & hospitality servicesiikiisFli& &
Financial & gaming servicesEt

Digital marketing applications¥=F=%H
Internet law & cybersecurity;ZZHNEZ L
E-commerce operationsEBEIEE

Multimodal transportation& 8E3 &
Logistics 4.0¥R &2
Port managementBOE &

« English, French
Business Game
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Master in Management (GE)

2-year MSc.

MSc. International Logistics & Port Management

MSc. Supply Chain Management

MSc. Al for Marketing Strategy

Msc. Digital Marketing & Sales

MSc. Digital Strategy & Innovation

MSc. International Marketing & Business Development

MSc. International Events Management

MSc. Marketing & Digital in Luxury & Lifestyle

MSc. Sustainable Business Strateqgy EE+HEH
MSc. Financial Data Management ExE
MSc. Banking, Finance & Fintech 8
1B R EMS.
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o Supply Chain Fundamentals < Contemporary Issues in International Trade
o Process Engineering < Legal Aspects of Logistics
o SAP Software < Multimodal Transport
o Mastering in Excel o Supply Planning
o Operations Management < Demand Planning
o Total Quality Management < Warehousing and Distribution Management
o Supply Chain Audit < Digitalisation in Supply Chains
o Strategic Procurement o Risk Management in Industry 4.0
o Supply Chain Analytics o Expert Systems in Supply Chain Management
o Cost and Revenue Management < Supply Chain Simulation
< Responsible and Competitive Supply Chain Management o SAP Project
© Low Carbon Logistics o Negotiation
© Research Methodology < Professional Techniques
© Business Case Competition < Conflict Management
< Business Case Competition
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Brand management in luxury, Ethics & Sustainability in luxury, Comparative strategies in luxury,
Supply chain management & sourcing, Coporate communication & event, Social media, e-
reputation & influence in luxury, Digital marketing strategies & project, Web development in luxury,
New consumers in luxury, International legal environment of luxury brands, Fashion history,
Building a collection in luxury, Distribution & merchandising in luxury...
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« Strategy

« Supply chain management

- Marketing

- European economic policy

- International team management
- HR management

- Financial analysis

- Management of information systems
- International commerce
 Business models

+ Tools of management

- Electives...

Strategic & operational marketingk i fEE =
FinanceE#t

International & European businessE xR EiM 53
International wine management & tourismEfRE]
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